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AHHOTALMS

AKTyaJlbHOCTB. B Hacrosiiiee BpeMsi CYIIECTBYET MHOYKECTBO MHCTPYMEHTOB HCKYCCTBCHHOTO
MHTEJUICKTA, CPEIU KOTOPhIX OMHUMH U3 HanOosee d3PPEKTUBHBIX U JOCTYIHBIX IS POCCUACKOTO
nonb3oBarens seistroress ChatGPT, Anuca Al u Le Chat. TToreHnuan 3THX HHCTPYMEHTOB B TIpe-
MOJIaBaHUU AHTJIMICKOTO si3bIKa MPO(ECcCUH MOKa HEAOCTATOYHO M3ydeH. Llenp uccienoBaHus —
OMpEe/IeTNTh BO3MOYKHOCTH BBIIICYKA3aHHBIX 4aT-00TOB B pa3pa0OTKe y4eOHBIX MATEPHANIOB MO
AHIIIMICKOMY SI3BIKY )KYPHATHCTHKYA M KOHTPOIIIO HAJl BBIIIOJHEHUEM 33/[aHU# CTYJICHTAMHU.
Marepuaibl 1 MeToabl. OOBEKTOM H3yUYCHUS SBISIOTCS BO3MOXKHOCTH 4aT-00TOB B CO3aHUH
yueOHBIX MATEPUAIIOB MO AHIVIMICKOMY SI3BIKY ISl OYIYIIUX KYPHAIKCTOB, & TAKKE KPUTEPHEB
oleHUBaHus paboThl cTyAeHTOB. O0O03HAUEHBI METO/IbI UCCIICIOBAHKS: AHAIU3 U CUHTE3 HAYYHOM
JIUTEPATYPHI 10 TEME UCCIICAOBAHMS, & TAKKE IKCIICPUMEHTAIBHO MPAKTHYECKOE B3aUMOICHCTBUE
¢ yar-6otamu ChatGPT, Ammnca Al u Le Chat.

Pe3ysabTaThl HccaenoBanus. B pamkax mpernogaBaHus aHMIANACKOTO s3bIKa mpodeccuu ObLIH
BBISIBJICHBI TTOJIC3HBIC (DYHKI[HMKM 4aT-00TOB, COCTOSIIME B TCHEPALMH YUYCOHBIX MaTEpPHAJIOB B CO-
OTBETCTBHH C KOHKPETHBIMH 00pa30BaTECIbHBIME MOTPEOHOCTSIMU | IIEJSIMH, @ TAKIKE B CO3TaHUU
KPUTEPHEB OIICHUBAHMS YCIIEBAEMOCTH CTYICHTOB.

BeiBoasbl. Jlokazano, uro uar-60otel ChatGPT, Asmmca Al u Le Chat siBisirorcss He3aMeHMMBIMH
MOMOIIHUKAMH TPEMNOIABATENS B CO3aHUM y4eOHBIX MATEPUANIOB M0 AHTIMHCKOMY SI3BIKY MPO-
(heccuu M OCYIIECTBICHHH KOHTPOJISE HaJl pabOTON CTY/ICHTOB.

Karouesnie ciaoBa: ChatGPT, Amuca Al, Le Chat, iCKycCTBEHHBIN HHTEIUIEKT, 4aT-00T, aHTIIHI-
CKHUH SI3BIK IPOGeCcCH, KOTHUTUBHBIE HCKAXECHUS

BuaronapHocTu. ABTOPBHI BBIPaXaloT TITyOOKYIO 0J1aroJapHOCTh AaHOHUMHBIM PEIIEH3CHTaM | pe-
JIaKIMH JKypHajia, KOTOpBIEe YAEIMIN CBOE BpeMsl M MPEIOCTaBUIM [IEHHBIE KOMMEHTApUHU U IpeJi-
JIOXKEHHUS 1O YIYYIICHUIO CTaThU.

(I)I/Il-lﬂHCl/IPOBaHI/le. I[aHHOC HCCICAOBAHNE HE NOJYYHUIJIIO BHCHIHETO (1)I/IHaHCI/Ip0BaHI/IH.
Braan ABTOPOB: HEPA3JICIIBHOC COaBTOPCTBO.

KOH(l).]Il/IKT HHTEPECOB. ABTOpI)I 3asBJISIOT 00 OTCYTCTBUHU IMOTCHIIUAJIBHOI'O KOHq)J'II/IKTa HUHTEpEC-
COB, UMCIOIIETO OTHOUICHUEC K TaHHOMY HCCJICIOBAHUIO.
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Using chatbots to create educational materials
in English for journalism students
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76 Ave. Vernadskogo, Moscow, 119454, Russian Federation
Corresponding author: Ol-1-Sh@yandex.ru

Abstract

Importance. Currently, there are many artificial intelligence tools available, with ChatGPT, Alice
Al, and Le Chat being the most effective and accessible for Russian users. However, the potential
of these tools in teaching English for professional purposes has not been fully explored. The pur-
pose of this study is to investigate the capabilities of these chatbots in developing educational ma-
terials for English language learners studying journalism and monitoring their progress.

Materials and methods. The object of study is the capabilities of chatbots in creating English
language educational materials for future journalists, as well as the criteria for evaluating students’
work. The research methods include the analysis and synthesis of scientific literature on the topic,
as well as experimental and practical interaction with chatbots such as ChatGPT, Alice Al and Le
Chat.

Results and Discussion. Within the framework of teaching professional English, the useful func-
tions of chatbots have been identified, which consist in generating educational materials in accord-
ance with specific educational needs and goals, as well as in creating criteria for evaluating stu-
dents’ academic performance.

Conclusion. It has been proven that ChatGPT, Alice Al and Le Chat chatbots are indispensable
assistants for teachers in creating educational materials to teach professional English and monitor
students’ work.

Keywords: ChatGPT, Alice Al, Le Chat, artificial intelligence, chatbot, professional English,
cognitive biases
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AKTYAJIbBHOCTD

Ceromnst oOpa3oBarenbHasl AEATENBHOCTh
HE MOXET 000HTHCEH 0e3 UCIIOIB30BaHMs HCKYC-
CTBEHHOro  uHTeiiekra. Kak  oTmeuaer
I1.B. CpicoeB, «HCKYyCCTBEHHBIH HWHTEIEKT B
00pa3oBaHUU — 3TO PSI COBPEMEHHBIX TEXHOJIO-
THH, MO3BOJIOIIMX KOMIIBIOTEPY Ha OCHOBE
cbopa m aHamM3a OOJIBIIMX 0OHEMOB JTAHHBIX U
MPOTrpaMMHOTO MOJCITUPOBaHUS pa3padaThIBaTh
U pealu30BbIBATE METONUKU OOydeHHsI KOH-
KPETHBIM JTUCLUIUIMHAM [0 WHAWBHUIYAJIBHON
TPaeKTOPUH, UMHTUPOBATh PEYEMBICTHTEIBHYIO
JESITeIbHOCTD YeJIOBEKa ATl pelIeHHs YUeOHBIX,
KOMMYHHMKAaTUBHBIX M NpO(ecCHOHAIbHBIX 3a-
Jlad, OCYIIECTBIATh aBTOMaTU3UPOBAHHBIA KOH-
TPOJb OBJAJCHUSA OOYYaIONIMMHUCA YUCOHBIM
MaTepHajoM, IPeNOCTaBIsATh MM OOpaTHYIO
CBSI3b M OCYILECTBIISITh AHATUTUIECKYIO paboTy»
[1,c.12].

B cdepe oOyuennss HHOCTpaHHBIM SI3BIKAM
Bce Ooublliee pacrpocTpaHEeHHE MPHOOPETAOT
CepBUCH], (YHKIMOHUPYIOIIHE HAa OCHOBE WC-
KYCCTBEHHOTO HHTeJIeKTa. K HUM OTHOCSTCS
4aT-00THI, MHOTHE W3 KOTOPBIX Oiaromaps wc-
KYCCTBEHHOMY HHTEJUIEKTY M3 BUPTYaJbHbIX
MallliH, 3alporpaMMHPOBAaHHBIX Ha OOLICHHE,
MPEeBpaTIIINCh B cpecTBa oOydeHus [2, c. 18].
Kak oTmeuaroT wnccnemoBarenu, 4ar-OOTHI SIB-
nsioTes  9QQPEKTUBHBIMU  WHCTPYMEHTAMH B
MPeroaBaHuy OOIIET0 aHTJIMHCKOro s3bIKa [2—
8]. OnHako Hay4HBIX pabOT, MOCBSIICHHBIX HX
NPaKTUYECKOMY HCIIONb30BaHUIO B MpEnoja-
BaHUM aHTJIMHCKOTO sI3bIKa Mpodeccuu, He TaK
MHOT0. B CBSI3U C 3TUM mpexacTaBisieTcs Bax-
HBIM HM3yYUTb BO3MOKHOCTH TMOMYJIIPHBIX B
Poccun yar-6otoB ChatGPT, Ammca Al u Le
Chat (mocneguuii HOCTpoeH Ha (HUPMEHHBIX
SI3BIKOBBIX Mojenisix Heipocetn Mistal Al) B
CO3JIaHMH Y4YEOHBIX MAaTepUalIOB W TPOBEPKH
YCIIEBAEMOCTH CTYJIEHTOB B acleKTe «AHIIHH-
CKUH S3BIK )KypHATUCTUKI.

MATEPHAJIbI U METObI

Ha HavanpHOM »STame HCCIIeNOBaHHUS WC-
M0JIb30BAJIMCH TEOPETUUCSCKHUE METOIbI — aHAJIN3
u 0000meHne HaydyHOH HH(POPMALUH, TOCBS-

IIEHHOW M3YYEHHIO M BHEIPCHUIO MCKYCCTBEH-
HOTO MHTEIUIEKTa B HHOS3BIYHOE 0Opa3oBaHHe
[9-13]. Ha cnenyromiem sTamne ObLIH IpPHUMEHE-
HBI YMITUPHYCCKHAE METOJIbI, BKITFOUAIOIIHE JKC-
HNEePUMEHTAIFHO-TIPAaKTHYECKOE  B3aNMOJICHCT-
Bue ¢ uyar-6oramu ChatGPT, Ammca Al u Le
Chat. DT cepBHCBHI HCIOJB30BAIUCH ISl CO-
CTaBJICHUS 3aJaHUil 10 OJHOM W3 TEM, U3ydae-
MBIX OYIyIIMMH KypHAJHCTaMH, a TaKXKe KpH-
TEpUEB MPOBEPKU TOTO, KaK CTYICHTBI CIIPaB-
JSTFOTCSI € 3aJaHUSIMU.

PE3VJIbTATBI UCCJIIEHJOBAHU A

MuHuManbHEI HA0Op Y4eOHBIX MaTepua-
JIOB TI0 HWHOCTPAaHHOMY SI3BIKY Tpodeccuut
O6I)I‘IHO BKJIIOYACT TCKCT AJIA YTCHMA, 3aJaHUs
Ha TPOBEPKY TOHUMAHHSA TPOYUTAHHOTO U
TBOPYECKYIO pabOTy 00yJatOIMXCS.

OnHOil W3 BAXHEUIIUX TEM, H3y4aeMbIX
CTYyIEHTaMU B aCIEKTE aHTTIUACKUI S3BIK Kyp-
HAJINCTUKH, SIBISIOTCS KOTHUTHUBHBIC HCKaXKe-
HUA, UK OHII/I6KI/I MBIIUICHHS, KOTOPBIC MOT'YT
OKa3bIBaTh BJIMAHUC Ha BOCIIPUATUC I/IH(l)OpMa-
MU TIEeTIEBOM aymuTopued W GOopMUpOBaHHE
obrecTBeHHOr0 MHeHuUs [14].

Hns co3manust y4eOHBIX MaTEpUANOB IO
TeMe «KOTHUTHBHBIE WCKaXEHHsS B KypHAIIH-
CTHKE» MBI HCITOJIb30BaIH BO3MOXKHOCTH HUCKYC-
CTBeHHOTo WHTesuekTa. Yar-60T Anmca Al mo
HalleMy 3aIpoCcy COCTaBUI TEKCT JJId YTEHUs Ha
aHTITUHCKOM s13bIKe 00BeMoM 3519 meuaTHBIX
3HaKOB'.

Cognitive Biases in the Media:

How Our Perception Is Shaped
(Kocnumuenvie uckasxicenust 6 cpeocmeax
Maccosotl uHgopmayuu: Kax Gopmupyemcs
Haue socnpusmue)

In today’s information-saturated world, me-
dia outlets play a crucial role in shaping public
opinion. However, both content creators and
consumers are susceptible to cognitive biases —
systematic patterns of deviation from rationality
in judgment. These mental shortcuts often lead

! Amaca Al: Al Chat Online. (2026). Retrieved 27
January, 2026 from https://alice. URL:yandex.ru/chat/019b
d739-55¢5-4000-a8ee-d7ce00a9ecc/?utm_campaign=
suggest&utm_source=desktop_browser&utm_to=web_site
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to distorted perceptions, misinformation spread,
and polarized views. (B cospemennom mupe,
Hacviyennom unpopmayuer, CMHU ueparom
pewanwyo pois 6 QopmMuposaruu obwecm-
6eHH020 MHenusa. OOHaxko u cozoamenu KoOH-
meHma, u nompeodumeny NoOBePICeHbl KOSHU-
MUBHbIM  UCKANCEHUAM — CUCTEeMAMUYEeCKUM
OMKIOHEHUSIM OM PAYUOHATLHOCIU 8 CYICOe-
HUSX. Dmu MeHmanvhble NOSPEeUHOCIU Yacmo
NPUBOOSIM K UCKANCEHHOMY GOCHPUSIMUIO, pAC-
NPOCMPAHeHuo 0e3uHGopMayuu 1 nOIspU3AYUU
8327151008.)
Key Cognitive Biases in Media Consumption
(OcHogHbvle KOZHUMUBHbIE UCKANCEHUS
6 nompebnenuu ungopmayuu CMH)

1. Confirmation Bias (Tlpedszamocme
HOOMBEPIHCOCHUSL)

People tend to seek, interpret, and remem-
ber information that confirms their pre-existing
beliefs. In media, this manifests as (/lioou
CKIIOHHbL UCKAMb, UHMEPNPEMUPOSAMb U 3aN0-
MUHAMb UHGOpMayur, Komopas NOOMeepHcoa-
em ux pawmee cywecmeosasuiue yoexcoenus. B
CpeodCcmeax Maccosoll uHpopmayuu 3mo nposié-
Jsiemcsi 8 suoe).

— selective exposure to news sources
aligning with one’s ideology (ssibopounoe o3-
HAKOMAEHUe C UCTNOYHUKAMU HOBOCMEU, COOM-
8eMCMBYIOUUMU COOCMBEHHBIM 832150AM);

— dismissal of contradictory evidence
(ommoueime npomueopeduesvlx ookasa-
menbcms),

— reinforcement of echo chambers in so-
cial media (ycunenue sxoxamep 6 coyuanvHuix
cemsix).

2. Availability  Heuristic
docmynnocmiu)

Events that are more memorable or recently
encountered are perceived as more common or
significant. Media amplifies this by (Co6eimus,
Komopbele Yauje 3anomunaromcs uiu npousowiu
HeOaBHo, 8OCNPUHUMAIOMCS KaK Oollee pacnpo-
cmpanennvle unu 3uavumsvie. CMU ycunusarom
21O ¢ NOMOWBIO):

— over-reporting dramatic but rare events,
like plane crashes or car accidents (upezmepnoe
oceelyere Opamamuieckux, Ho peokux coodwl-

(Depucmuxa

mutl, HAanpUMep, asguaKamacmpogh) unu a8mMomo-
OUNLHBIX asapuii),

— creating a skewed perception of risk,
like exaggerating crime rates (cozoanue ucka-
JHCEHHO20 NMPeOCMAsieHUs 0 pucke, Hanpumep,
3a6blUleHUe YPOBHSL NPECIYNHOCI).

3. Anchoring Bias (D¢ gexm npusszku)

Initial information disproportionately influ-
ences subsequent judgments. In media (I1epso-
HAYANbHAS UHDOPMAYUsi YPe3MEPHO  CUTLHO
eusiem Ha nociedyowue cycoenus. B cpeocm-
84X MACCOB0U UHDOpMayUlLL).

— the first headline about an event sets the
narrative tone (nepswlii u3 nossuswuxcs 3aeo-
JI0BKO8 3a0aem MOH NOBECBOBAHUI0 O CODbI-
muu);

— early misinformation can persist even
after corrections (nepsonauanvnas oesungop-
Mayusi MOdCem COXPAHAMbCS adice Nocie GHe-
CeHUsl UCNpasieHutl).

4. Negativity Bias (TIpeoszsmocmo neza-
MUBHO20 ONbIMAQ)

Negative news attracts more attention and is
remembered better. This leads to (Hezamusnwvie
HOBOCMU NpugieKarom 0Oonvule SHUMAHUAL U
Jyuue 3anOMUHAIOMcst. Mo npusooum K):

- media’s focus on crises, conflicts, and
disasters (enumanuro cpedcme maccogoi un-
Gopmayuu x Kpusucam, KOH@DIUKMAM U Cmu-
XULIHbIM Oe0CEUsIM);

- a generally pessimistic worldview
among consumers (obwemy neccumucmuuecko-
MY MUPOBO33peHUI0 nompebumenetl).

5. Bandwagon Effect (O¢pgexm npucoe-
Ounerus)

People adopt beliefs or behaviors because
others do. In digital media (JTioou nepernumarom
ybeosicoenus unu nogedeHue NOmMomy, Ymo max
denarom opyeue. B yugposvix CMH):.

— viral content gains credibility simply due
to popularity (supycusiii konmenm 3asoeeviéaem
dosepue npocmo 01a200aps NONYJAPHOCIU),

— trending topics influence perception of
importance (axkmyanvhvle memvl 61UAIOM HA
OuyUeHUe BANCHOCTILL).

6. Framing Effect (@peimuposanue)

The way information is presented shapes in-
terpretation. Examples (Croco6 npedcmasnenus
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ungopmayuu onpeodensiem ee UHMeEPNPEMayuro.
Ipumepuwy): using emotionally charged language,
like “illegal immigrant” vs. “undocumented
worker” (ucnoavzosanue 2MOYUOHATILHO OKpPA-
UWIEHHbIX 6blpa9fC€Hqu, maxkux KaxK «HenecaibHblll
UMMUSDAHMY 6MeCo  «pabomHux 6Oe3 OOKy-
menmosy); visual framing, like showing protes-
tors vs. police in different contexts (susyanvroe
npedcmasienue uHpopmayuu, Hanpumep, noKa3
npomueoCmosArusl npomecmyrnwux u noauyuu 6
PA3HBIX KOHIMEKCMAX).

7. Halo Effect (Dgppexm opeona)

Positive traits of a source, like celebrity en-
dorsement, increase trust in their message, even
if the content is questionable (IToroorcumensvroiii
00pasz ucmoyHuKa uHGopmayuu, MmaxKou, Kax
SHAMEHUmocms, 0006pum€ﬂbH0 omsvlearOwasi-
CA 0 yem-mo, nosevluiaem ()066]91/{6 K e20 coo0-
weHu1o, oaoice eciu codepofcaHue ebl3bleaem
COMHEHUS).

How Media Amplifies Biases
(Kax CMH ycunusarom uckasicenust)

— Algorithmic Filtering: Social media
platforms reinforce confirmation bias by show-
ing content aligned with users’ past behavior
(Areopummuueckas urompayus: niamgpopmol
COYUAIbHBbIX cemetl ycuausaiom I’lp€063ﬂm06‘mb
nodm@ep:)fcdeuuﬂ, nokKkasvleasd KOHmMeEHm, Ccoom-
8eMCMBYIOWULL NPOULIOMY NOBEOEHUID NOIb30-
sameieii).

— Headline Sensationalism: Clickbait ex-
ploits availability heuristic and negativity bias
(C@HCQL;MOHHOCH’Zb 3d20/106K06. NpUMAHKA UC-
NOMb3Yem 38PUCMUKY OOCMYNHOCMU U Npeo-
B34Mmocnib Heeamuea).

— Selective Storytelling: Omitting context
to fit a narrative trigger anchoring and framing
effects (Bwibopounas nooawa xonmenma — npo-
NYCK Yacmu coO0epuCcanusi, 015 CO30aHUS COOM-
6eEMCmMeusd noeecmeoeaHur0 — e6bl3vbleaem 3gb-
Ghexm npussazku u gpetimuposatue).

— Visual Manipulation: Images and videos
can be framed to evoke specific emotional re-
sponses (BusyanbHvle MaHunyisyuu. uzoopa-
JiceHUst U 8uUdeo Mocym Oblmb NPeoCcmasieHbl
maxum oopazom, 4modvl 8vl36amb Onpeoesiet-
Hble OMOYUOHATIbHbLE peam;uu).

Mitigating Biases: Strategies for Consumers
(Yempanenue uckaoicenuti.
cmpamezuu 01 nompebumeneti)

1. Diversify Sources: Consume news from
multiple outlets with different perspectives (Ju-
sepcuguyupyiime UCMOYHUKU: NOJYYAlme HO-
60CMuU U3 HECKOJIbKUX UCMOYHUKOB8 C DA3HbIMU
MOUKAMU 3PEHUS).

2. Check Original Context: Verify by trac-
ing them to primary sources (/Iposepsiime uc-
XOOHbBIU KOHMEKCM, NPOCIe0Us e20 00 Nepeouc-
MOYHUKOB).

3. Pause Before Sharing: Avoid impulsive
sharing driven by emotional reactions (Coenaii-
me nay3sy, npexcoe 4em noodeaumscs. uzbezaime
UMNYIbCUBHO20 00MeHa uHpopmayuell, bl36aH-
HO20 9MOYUOHATIbHbIMU peakuu}mu).

4. Practice Critical Thinking. Ask: What
evidence supports this claim? Are alternative
viewpoints considered? Is the language neutral
or loaded? (Ilpubecaiime x Kpumuueckomy
muluiienuro. 3adatime cebe eonpocwl: Kakue
00Ka3amenbemed NOOMeEePHCOaom OaHHoOe Y-
sepoicOerue? Yuumolearomces iU AibMepHamue-
Hble mouku 3penus? Aensemcsa au A3bIK Heli-
mpanbHbuimM Ui IMOYUOHATIbHO OKpameHHblM?)

5. Awareness Training: Learn to recognize
common biases in your own thinking (Paseu-
savime OCO3HAHHOCHIb: Haydumecv pacnosna-
6antb pacnpocmpaneHHble UCKAJNCEHUSA 6 sAUIEM
CcOOCMBEHHOM szumeHuu).

Conclusion
(Barxnrouenue)

Cognitive biases are inherent to human
cognition, but their impact in media can be re-
duced through awareness and deliberate habits.
For media organizations, ethical reporting re-
quires acknowledging these biases and striving
for balanced, evidence-based narratives. For
consumers, media literacy is essential to navi-
gate the information landscape critically and
avoid falling into cognitive traps. By under-
standing these mechanisms, we can foster a
more informed and nuanced public discourse
(KOZHMmuGHble UCKAJICEHUsl npucywu deioesede-
CKOM) CO3HAHUIO, HO UX 6JIUAHUE HA ]ZlO()eﬁ no-
cpeocmeom CMU mooicem Ovbimv yMeHbUIEHO
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Onaz00aps 0CO3ZHAHHOCMU U  BbIPAOOMAHHBIM
npusblukam. Dmuyeckoe ocgeujerHue codvimuil
mpedyem NpusHAHUS dIMUX UCKANCEHUU Meoud-
opeanu3auUAMU U CMpeMIeHUss K cOaiancupo-
B6AHHOMY, OCHOBAHHOMY HA (PAKMUYECKUX OaH-
HbIX nosecmeosanuro. Ilompedumenam medua-
2PAMOMHOCMb Heo0X00uMa Oas mMo2o, 4modvl
KPUMu4ecku OpUeHmMuposamspcsi 6 uH@popmayu-
OHHOM NPOCMPAHCmee U u3be2amsv NONAOAHUSL 6
KocHumugHvle n0gywxu. Ilonumanue smux me-
XAHU3ZMOB MOJICEm CROCODOCMBO8AMb UHUYUUDO-
sanuro boiee UHGOPMAYUOHHO2O U NOOPOOHO2O
nYOIUYHO20 OUCKYPCA).

[Ipencrasnsercsa, uto Ammca Al BnosmHe
CIIpaBWJIach C OCTABICHHOH 3a1ayeil. B Tekcre,
KOTOPBI OHa TpHUCIala, TePeUnucieHBl OCHOB-
HBIE TIOTPEITHOCTH YeIOBEYECKOTO MBIIUICHUS,
nokazansl ynoBku CMMU, ycunuparoommue 3TH
OIINOKH, a TAaKXKe TMPEIJIOKEHBI CITOCOOBI TOTO,
Kak HE MONacTh B «MEAUIHBIE)» JOBYIIKU. B 3a-
KITIOUUTEIFHON YacTH JAr0TCs KOHKPETHBIE CO-
BETHl MenuabW3HeCcy W TMOTPeOHTeNsiM Menua-
NPOAYKIMU sl MoJAepKaHus HH(pOpMaIHoH-
HOT'O U ATHYHOT'0 MyOJIMYHOI0 JUCKYpCa.

Yat-60r ChatGPT oto3Bancs Ha Harmn 3a-
MPOC COCTABHUTH BOMPOCHI MO JaHHOMY TEKCTY,
Harpumep: How can individuals become more
media-literate (Kax moou moeym cmamo 6onee
meouazpamomnwimu)? Vmm: What responsibili-
ties do media organizations have to minimize
bias, and what responsibilities do consumers
have (Kaxue obszannocmu nexcam na cpedcm-
84X MAccosoll ungopmayuu, umobvl ceecmu K
MUHUMYMY NPeO83MOCHb CYHCOeHUs, U KaKue
0653aHHOCU Iedcam Ha nompetumensx)>?

C moMoIIpI0 3TOTO K€ pecypca MBI COCTa-
BWJIM €Il OJIHO 3aJlaHHe Ha MPOBEPKY MOHUMA-
Hus npountanHoro — Match the following cog-
nitive biases with their definitions (O6»eounume
cnedyouue KOSHUMUGHbIe UCKANCEHUSL C UX 3HA-
yenusmu). Tlpennonaraercs, 4To I onpesene-
HUs 9BpUCTHKU foctynHoctu (availability heu-
ristic) u3 Bcero crnucka JAeUHUIMNA CTYICHTHI
BBIOEpYT crreAyromyro: the tendency to judge the
likelihood or frequency of events based on how
easily examples come to mind, rather than on

2 ChatGPT: Al Chat Online. (2026). ChatGPT-5-mini.
Retrieved 27 January, 2026. URL.: https://chatgpt.org/

actual statistics or evidence. This often leads
people to overestimate rare but memorable
events and underestimate less memorable ones
(menoenyust  OYeHUugamv  6EPOSIMHOCMb  UNU
yacmomy cobbimuii Ha OCHO8e MO20, HACKOIbKO
JIe2KO NpUX00sm Ha yM NpuMepbl, a He HAd OCHO-
6e paxmuueckol CcmMamucmuxu Ui ceude-
menbeme. Dmo yacmo npusooum K momy, umo
00U NEPeoyeHusarom peoxue, Ho 3anoOMUHar0-
wuecs cobvimus U He0OOYEeHUBAIOm Menee 3a-
nomunarowuecs)®,

Yar-6or ChatGPT momor cocTaBuTh elie
OJIHO YNPAXHCHUE HA TNPOBEPKY MOHUMAHHS
npountanHoro tekcra — Match the following
examples with cognitive biases (Haiioume ¢
CRUCKe Npumepvl CAeOVIOWUX KOSHUMUBHBIX UC-
Kadcenutl). MOXHO TPEINONOXKUTh, YTO IS
wutoctpanuu dperimuposanust (framing effect)
CTyIeHTHI BbIOEpyT mpumep: Shoppers might be
more inclined to make a purchase if an item is
advertised as “20 % off” than “80 % of the orig-
inal price”, even though the price is the same in
both frames (IToxynamenu mocym Goimo 6Honee
CKIIOHHBI COBEPUIUMb NOKYNKY, eClu mogap pekx-
namupyemces «co ckuokou 20 %y, a ne «80 %
OM NEePBOHAYANLHOU YEHbLY, 0adce ecliu YeHd 6
o6oux cayuasx oounarosa)”.

UYar-60oter Annca Al u Le Chat mpemnoxu-
mu temy Unmasking Cognitive Biases in News
Media (Boisenenue KOSHUMUBHBIX UCKAXHCEHUL 6
nosocmuvlx CMU) B KadyecTBe MPOEKTHOTO 3a-
JaHusg O CTy,Z[eHTOBS [17; 18]. OTO mucemen-
HOE TBOpYeckoe 3amaHue. OnucaHue MpoeKTa U
WHCTPYKIMH MO0 paboTe HaJl HUM, MOJTy4YEeHHBIE
0T 000MX PecypcoB, OUCHb TMOX0XKH, B HEKOTO-
pBIX citydasx (OPMYITHPOBKHU 3a/IaHUM CIIOBECHO
NUJACHTUYHBI.

? Ibid.

* Ibid.

® Amuca Al: Al Chat Online. (2026). Retrieved 27
January, 2026. URL.: https://alice.yandex.ru/chat/019bfe07-
76ea-4000-ac06-c999f898ac5a/?utm_campaign=ntp_new_
chat_btn&utm_source=desktop_browser; Mistral Al: Al Le
Chat Online. (2026). Retrieved 27 January, 2026. URL:
https://chat.mistral.ai/chat?q=Formulate%20a%?20creative
%20assignment%20for% 20 students%200n%20the%20
topic%20Unmasking%?20cognitive%20biases%20in%20
news%?20media
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Goal (I]env npoexma)

To develop students’ ability to critically an-
alyze media content through the lens of cogni-
tive biases, understand their impact on public
perception, and learn strategies for bias-
minimized reporting (pazéumes y cmyoenmos
CcnocobHoCcmb Kpumu4ecKku anaiusuposanibv me-
OUAKOHMEHM uyepes npusmy KOSHUMUBHbLX UC-
K(lJfC@HMZZ, NOHAMb  6JaUAHUE nozpemﬂocmeﬁ
MblUIeHUA HA 06W€CM6€HHO€ eocnpuimue u
usyuums cmpamecuu MUHUMU3ayuu npedemmo-
cmu 8 oceeuenuu cooblmuil).

Learning Outcomes
(Pe3ynbmamul npoekmHoul pabomot)

By end of the project, students will be able
to identify key cognitive biases in news articles
and broadcasts; explain how biases shape audi-
ence perception; apply de-biasing techniques in
their own reporting; create media literacy mate-
rials for general audiences (/7o 3asepuenuu pa-
O60mblL HAO NPOEKMOM CIYOEHMbL CMOSYM BbLA6-
JIAMb OCHOBHblE KOSHUMUBHbIE UCKAMNCEHUA 6
HOBOCMHbBIX cCmAamuvAix U nepe()auax; 06’bﬂCH}Zmb,
KaK UCKAadCeHus Gopmupyiom eocnpusmue ye-
J1eoU ayoumopuu; NPUMEHAMbs Memoobl YCmpa-
HeHUsl UCKAJICEHULL 8 CE0UX COOCMBEHHbIX penop-
mastcax, co30a6ambv mamepudiibl no Meduaepa—
MOMHOCIU 0I5l WUPOKOU AyOUMOpULL).

Project Stages
(Omanvl npoexmuou pabomot)

Stage 1. Research and Analysis (I1epsubrii
oman. Hccneoosanue u ananus)

Task: Select 3-5 news stories from different
outlets covering the same recent event. Choose
topics likely to trigger strong emotional re-
sponses: political conflicts, social protests,
health crises (3adanue: evibepume 3-5 oouna-
KOBBIX HOBOCIHBIX CIOCEMO8 HEOUBHE20 epeme-
HU, NO-pa3sHOMY OCBEUIEHHbIX 6 pPA3IUHYHbIX UC-
mounuxax CMHU. [Ipeonoumumenvhvl memol,
ébl3vblearyue CuilbHyr0 IMOYUOHAIbHYIO peak-
yuro, maxkue Kak.: noaumudecKue KOH(i)ﬂuKMbl,
coyuailbHble npomecmovl, KpPpU3ucovl 6 obnacmu
30pasooXpaneHus).

Analysis Requirements: Identify at least 3
cognitive biases present in each story. For each
bias, provide: a quote/example from text/video;
an explanation of how it influences reader per-

ception; the potential consequence of this bias.
Compare how different outlets frame the same
event focusing on headlines, word choice,
sources cited, visual elements (Anarumuuecxue
mpebosanus: Hatoume 8 Kaicoom HOBOCHHOM
coobujeHuu ne menee 3-X KOSHUMUGHBIX UCKA-
JHcenull, npoyumupyime ux, o0OvACHUmME, KaK
O0anHOoe UcKaxcenue 8nusem Ha 80CHpusmue ye-
JI0BeKA, YKAdCUMe B03MONCHble HOCIe0CmBUs
amoeo enuanus. Cpaguume, KaK pasuvie UCmoy-
nuxu CMHU oceewarom o0no u mo sice cobbi-
mue: Kaxk 9mo Ompaxcaemcs 6 3a207108KaXx, 8bi-
bope cno8, yumupyemvix UCMOYHUKAX, BU3YaAlb-
HObIX 91eMEeHMAX).

Deliverables: Write a 1500-word analytical
report with examples (Ilpeocmasnenue pesyno-
mamog: Hanuwume ananumudeckuii omyem
obwemom 1500 cnos).

Stage 2. Practical Application (Bmopoii
aman. [Ipaxmuyeckoe npumenenue)

Task A: Take one of your analyzed articles
and rewrite it to minimize biases. Focus on: neu-
tral language; balanced sourcing; clear distinc-
tion between facts and opinions (3aoanue A:
Ilepenuwiume 00HYy U3 NPOAHATUIUPOBAHHBIX
eamu cmameil, c6e0si K MUHUMYMY BblABLEHHbIE
KOZHUmMuUGHbwle uckadicenust. Basicno cocpedomo-
YUMbCA HA HEUMPAIbHOM A3blKe, BKIHOYEHUU
UCTMOYHUKOB C PA3HbIMU MOYKAMU 3PEHUs, Yem-
KOM Pasiudenuy paxmoe u MHeHuil).

Task B: Create a Bias Detector Checklist:
Develop a 10-12-item checklist for journalists
to self-assess their work for cognitive biases
like: “Are my headlines factual, not emotionally
charged? Have I verified that rare events aren’t
presented as trends”? (3aoanue B: Cocmagvme
OISl JICYPHANUCTNO8 KOHMPONbHBIUL CHUCOK Oe-
mexkmopog uckaxcenui u3z 10—12 nynxmos,
eKaOYUE makue gonpocwl, kak « Coomeemcmsy-
1OM I MOU 3A2011068KU OeliCE8UmMeNbHOCU, d He
amoyuam? Ybeouncs au s, umo peoxue coObi-
must He NPenoOHOCAMC KAK MeHOeHYuu? »)

Deliverables: Rewritten article — 600
800 words, Bias Detector Checklist — 1 page
(IIpedcmasnenue pezyrbmamos: nepeoeaHHas
cmamvs 06vemom 60-800 cnoé u KoHmMpOILHbBI
CRUCOK OeMeKmMOpPO8 KOZHUMUBHBIX UCKAICEHUL
Ha 00HOU cmpaHuye).
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Stage 3. Public Engagement (Bzaumooeii-
cmsue ¢ 00uecmeeHHOCMbIO)

Task: Create a media literacy resource to
help general audiences recognize cognitive bias-
es in news. Choose one format: a 5-minute ex-
plainer video; an infographic with 5-7 tips; a
social media campaign represented by 5 posts
with visuals; a short quiz “Can you spot the bi-
as?” (Baoanue: Co3oatime pecypc no meoua-
2PAMOMHOCHIU, KOMOPBIU HOMONCEM WUPOKOU
aydumopuu pacnosHaseanb KoOZcHUMU6Hble UC-
KAastCeHusl 6 HOBO0CmIAX. Bbl6epume O0UH U3
Gdopmamos: S-munymuoe 6uoeo ¢ NOSCHEHUsMU,
unghoepaguka ¢ 5—7 noockaskamu, KamMnarus 6
COYUATIbHBIX CemAx, npe@cmaeﬂeHHaﬂ 5-10 no-
CMamu ¢ 8U3yYaIbHbLIMU IPHexmamu, KOPOMKuULL
mecm «Moowceme nu vl onpede/zumb uckasce-
Hue?»)

Requirements: Use simple language,
avoiding academic jargon; include real-world
examples; add links to fact-checking resources
(Tpebosanus: ucnonv3yiime He3aMblCIO8AMbLL
A3WbIK, uzbezas akademu4eckKo2o aHcapeona,
npueoouUme NpuUMepsbl U3 PeaibHOl HCUSHU, 00-
basnaiime cColIKU HA pecypcvl 018 Npo8epKu
Gaxmos).

Deliverables: Your chosen format + 300-
word rationale explaining your design choices
(IIlpeocmasnenue pe3yromamos: blOPAHHLLIL
samu ¢opmam + obocrosanue, 00BACHIIOUCE
8aul 6b100p).

Evaluation Criteria (100 points total) —

Kpumepuu oyenxu (100 6arnos)

1. Analysis Depth (30 pts): accurate identi-
fication of biases; clear examples and explana-
tions; comparative insight across sources. —
ITnyouna ananuza (30 6annos): mounocms on-
pedeﬂeuuﬂ KOCHUMUBHbIX ucmofceuuﬁ; NOHAM-
Hble npumepsbl U 0OBACHEHUS; CPABHUMETbHbIL
AHAJIU3 pa3jiudHblX UCNTOYHUKOE.

2. Practical Work (30 pts): effectiveness of
bias reduction in rewritten article; usability and
completeness of the checklist. — Ilpakmuueckas
yennocmo pabomer (30 6annos): aphghexmus-
HOCMb YCmMpAaHeHUsl KOCHUMUBHbIX UCKAdHCEeHUlL 8
nepedeﬂaHHOIZ cmamoe, npocmoma ucnoib3o-
6AHUS U NOJIHOMA KOKMPOJIbHO2O CNUCKA.

3. Public Resource (25 pts): clarity and
engagement; practical value for non-experts;
creativity in format. — Ob6wecmsennwiii pecypc
no meouazpamomuocmu (25 6annos): scnocmo
U 606J1CHEHHOCMDb, npakmu4eckasl YyeHHoCmb oA
Hecneyuaiucmos, KpeamuenHocnmbs qbopfwama.

4. Professionalism (15 pts): adherence to
word counts and deadline; proper citations; gram-
mar and style. — Ilpogpeccuonamuzm (15 b6anos):
coON00eHUe YUCIeHHOCMU Cl08 U CPOKO8
cdauu; ymecmmubvie yumamel, epammamuxka u
CMuJjlb.

Resources for Students
(Pecypcul 0nst cmydenmos)

— D. Kahneman (2011). Thinking Fast and
Slow.

— B. Kovach, T. Rosenstiel. (2001). The
Elements of Journalism.

— Fact-checking tools (HMucmpymenmor
o nposepru gpaxmos). Snopes, FactCheck.org,
Google Fact Check Explorer.

— AP Stylebook (Cmuns
Press).

Associated

Instructor Note
(Cosem npenodasamernio)

Schedule a mid-project check-in to review
analysis drafts and answer questions (3anianu-
pylime npoBepKy aHATUMUYECKUX Omuemos 8
KOHYe nepeoco smana npoeKmHOﬁ oesimenbHo-
cmu, ymoowl npowzedumb, HACKOJIbKO npaeujib-
HO c0oOI00enbl npedvssisieMble mpedo8anus, u
omeemums Ha 6ONPOCHL CNYOCHMOB).

B JAaHHOM IIPOCKTHOM 3adaHHUU 4aT-00ThI
Amuca Al u Le Chat TiiarenbHO pacnucaii BCe
OTaIllbl pa60TLI, npeayCcMoTpein BCE 10 MEIIO-
qeﬁ, HE 3a0bLIH O KpUTCpHUAX OLICHUBAHUA, PC-
cypcax M CTyI€HTOB U TOM, KaKyl0 METOAuYC-
CKYI0 PEKOMEHJAIMI0 JaTh MPeroiaBaTelio.
HpCILCTaBJ'IﬁeTCH, qT0 I/ICKyCCTBeHHHﬁ HUHTCII-
JICKT B JAaHHOM CiIy4ac cpa60TaJ1 JaxKEe Ooiee
3¢ (EKTUBHO U ONEPATUBHO, YEM €CTECTBEHHBIM
YeJI0BEUECKUH pazyM.

BbIBO/IbI

Kak mokazano wuccrienoBaHue, 4YaT-O0THI
ChatGPT, Ammca Al u Le Chat momHOCTBIO CIipa-
BUJIVCH C 3a[a9aM¥ CO3/IaHMs YUeOHBIX MaTepHa-
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JIOB TIO aHTITUICKOMY SI3BIKY TTpodeccHr B paMKax
TeMbl «KOTHUTHBHBIE UCKAKEHUSI B )KYPHAIUCTH-
Ke». MalmyHHBIA MHTEIISKT J0Ka3aJl CBOIO CIIO-
COOHOCTh OTIEPATUBHO M KAUECTBEHHO CI'EHEPHPO-
BaTh TEKCT JJISI YTCHHSA, COCTABUTH YIPAKHEHUS
Ha NPOBEPKY NOHMMAaHUS MPOYUTAHHOIO, CO3AATh
MMCBMEHHOE TMPOEKTHOE 33JaHHE, OIPENEIUTD
KPUTEPUHU OIIEHKH TBOPYECKOTO 3a/1aHUS, BBITIOJ-

HEHHOro cryneHTaMu. lIpumeHeHue yMHOU Tex-
HOJIOTUH TIO3BOJISIET CO3/1aBaTh KPeaTHBHbBIE yueO-
HBIE MaTepHalibl, 3HAUYUTEIBHO 3KOHOMS BpeMs
nefgarora. TakuM 00pa3oM, 4Yar-0OTHI, OMEpH-
PYIOLLME MCKYCCTBEHHBIM HMHTEIUIEKTOM, SIBIISEOT-
Csl HE3aMEHHMBIM IOMOIIHUKOM IpenoaBaTess
WHOCTPAHHOTO SI3bIKa MPOQECCHH.

10.

11.

12.
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